
Overview
The following lessons are designed to provide students with greater insight into Germany’s geography and culture. They can be used individually or in a greater unit on Germany. They 
are not designed to be all inclusive, rather they could easily be supplemental lessons and activities to a teacher’s lessons on Germany and Europe. There are seven main lessons 
described below. They deal with mapping skills, cultural integration as it relates to immigration and multiculturalism, demographic change, European integration, European historical 
events, popular culture and cultural comparisons, and economic growth and prosperity. Students are asked to read articles, construct maps, analyze data, design coins and posters, 
make presentations, and compare and contrast German culture with American culture. Many of the lessons require the use of a computer. Students will need to be able to download 
and open up specific documents in Keynote (Mac) or PowerPoint (PC or Mac). These documents can be downloaded from my web site at http://houstonhs.scsk12.org/~robinsonm/
Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html. 

Basic Objectives*
     1- list, describe, and explain basic information concerning Germany’s population, religion, ethnicity, cities, history, and economy.
     2- organize, design, and create a PowerPoint or Keynote presentation on a specific topic relating to Germany.
     3- discuss the impacts of World War II and the Cold War for modern Germany.
     4- describe and explain the reasons for reunification and discuss how it has impacted modern Germany.
     5- interpret the meaning of nationalism and patriotism as it relates to modern Germany including the views concerning flying the German flag. 
     6- construct a map of Europe showing the year countries joined the European Union.
     7- discuss the reasons Germany joined the EU and the impact membership has had on modern Germany. 
     8- create a map showing the members of the Eurozone.
     9- design and create a Euro coin for a country that is not (yet) a member of the European Union
     10- analyze the Euro bills and coins and discuss the meaning of the symbols, buildings, and other structures found on them.
     11- describe the demographic changes and challenges facing modern Germany.
     12- interpret population pyramids for Germany and its different states.
     13- discuss what Germany can do to increase its birth rate and prevent the country’s population from declining.
     14- compare and contrast Germany’s demographic future with that of South Korea. 
     15- list major German companies and businesses and explain how they have helped make Germany the world’s fifth largest economy.
     16- describe the current economic situations in Germany including the issues with poverty.
     17- describe what life is like in modern Germany.
     18- explain how globalization impacts German culture.
     19- describe how McDonald’s is similar and different in Germany compared to the United States and explain why differences exist.
     20- construct and analyze choropleth maps of Germany’s sixteen states and Berlin’s twelve boroughs.
     21- describe and discuss the impact immigration has had on Germany’s population and culture including changes in food preferences.
     22- describe what is means to be a Muslim in modern Germany.
     23- explain the importance of football (soccer) to modern Germany and to the world and create a world map showing where soccer is popular and the most successful.
     24- describe and construct a map showing the ethnicity of the 2010 World Cup football team.
     25- explain how Germany’s football team reflects the demographic and cultural changes that have occurred in Germany since the end of World War II.
*Some of the objectives will be covered by incorporating the student’s presentations (see slide 12).

National Geographic Standards
     1- How to Use Maps and Other Geographic Representations, Tools, and Technologies to Acquire, Process, and Report Information From a Spatial Perspective
     3- How to Analyze the Spatial Organization of People, Places, and Environments on Earth’s Surface
     4- The Physical and Human Characteristics of Places
     5- That People Create Regions to Interpret Earth’s Complexity
     6- How Culture and Experience Influence People’s Perceptions of Places and Regions
     18- How to Apply Geography to Interpret the Present and Plan for the Future
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Grade Level- High School (may be possible to adapt some of the lessons for Middle School)

Materials Needed- All articles, handouts, presentations, and web sites are found at the following web site: 

http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html

Time (55 minute periods)
     Lesson 1- Introduction to Germany and Presentation Issues and Nationalism Articles- 3-5 class periods for student presentations 
     Lesson 2- Eurozone, Euro, and European Union Activities- 2 class periods
     Lesson 3- Population Pyramids- 1 class period
     Lesson 4- Germany’s Economy- 1 class period
     Lesson 5- Germany Today- 1 class period
     Lesson 6- Germany Atlas- 2-3 class periods
     Lesson 7- German Soccer Articles and Maps- 1 class period

Assessment
    Lesson 1- Introduction to Germany and Presentation Issues and Nationalism Articles 
                             1- Student Presentations with outline and PowerPoint or Keynote on: 20th Century History, European Integration, Population, Economy, and Culture
                             2- Article Identifications and Audio Listening for: A Flag Isn’t Just A Flag In Soccer-Crazed Germany
                             3- Article identifications for: Laws on Nationality
     Lesson 2- Eurozone, Euro, and European Union Activities
                             1- European Union Member States, 2010 Map
                             2- Eurozone 2010 Map
                             3- Euro Description Handout and Euro Coin Design Handout
     Lesson 3- Population Pyramids
                             1- Article Identifications for: Graying Germany Contemplates Demographic Time Bomb
                             2- Population Pyramids for Germany and its States 2010 and 2060 Handout / Questions on Population Pyramids Handout
                             3- (supplemental assessment) Essay comparing demographic trends in South Korea and Germany             
     Lesson 4- Germany’s Economy
                             1- Report describing one of Germany’s major companies’ history and current economic importance to Germany’s economy
                             2- Germany’s Top Companies Handout
                             3- Article Identifications for: New Report Reveals the Depth of German Poverty
     Lesson 5- Germany Today
                             1- Germany Compared to the USA Handout
                             2- McDonald’s Around the World Chart Handout
     Lesson 6- Germany Atlas
                             1- German States Map and Histogram (printed from the PowerPoint or Keynote once completed) 
                             2- Berlin Boroughs Map and Histogram (printed from the PowerPoint or Keynote once completed)
                             3- Article Identifications for two articles: Doner Kebab Becomes Germany’s Favorite Fast Food and Muslim Life in Germany
     Lesson 7- German Soccer Articles and Maps
                             1- Germany’s 2010 World Cup Team Map Handout
                             2- FIFA/Coca-Cola World Rankings Handout
                             3- Article Identifications for two articles: Germany Soccer Squad Boasts Ethnic Diversity and The National Team Reflects a Multicultural Country: Cacau
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Lesson 1- Introduction to Germany and Presentation Issues and Nationalism Articles Lesson 1- Introduction to Germany and Presentation Issues and Nationalism Articles 

Order Task
1 Use slides 11 and 12 to give a brief overview of main German facts. Use slide 11 to discuss the geographical importance of Germany’s central location in Europe.

2 Use slide 13 to briefly describe each of the five topics for student presentations. Each of these topics will be discussed in some detail throughout this entire PowerPoint / 
Keynote. Use slide 14 to explain what should be included for each slide on the presentation.

3 Assign each student one of the five topics by giving them one of the handouts from slides 15-19. You may want to do individual or group assignments.

4 Use slides 20-35 to discuss some of the historical issues in Germany during the 20th and the beginning of the 21st centuries.

5 Have students read the article A Flag Isn’t Just a Flag in Soccer-Crazed Germany (slides 38-39). As they read the article have them complete the identifications on slide 37. 
To complete the identifications students should explain the significance of each identification as it relates to the article. This is a format for taking notes on the article.

6 Click on the Sound Icon on the slide to hear the NPR report. As students are listening to the report have them take notes on the audio presentation.

7 Have students read the article Law of Nationality (slides 42-43). As they read the article have them complete the identifications on slide 41.

8 Review Questions at the end of the lesson: How has Germany changed since World War II? What does nationalism mean in Germany? Do you think a German should feel 
comfortable flying the German flag, or should they be more reserved with their pride in Germany?

Slide # Slide Notes
20 The main square in Frankfurt, Germany. The picture on the left shows the square when the Nazis were in power in the 1930’s, and the picture on the right shows the 

reconstructed square in 2010 as the city was hosting a gay pride weekend celebration. 

21 The church on the left was destroyed during World War II, and it is to be a reminder of the consequences of war. The monument on the right is showing children who 
escaped Germany prior to 1939 as part of the Kindertransport.

22 The Brandenburg Gate in the 1960’s and in 2010.

27-8 This shows were the Berlin Wall was located when it divided the city from 1961 until 1989.

30 A neighborhood in Weimar (was part of East Germany).

31 A neighborhood in former East Berlin.

32 Architecture in the former East Berlin

33 The picture on the left is in a school in southern Germany. The picture on the right shows a car decorated in the German flag showing support for the German soccer team.

34-5 People in Germany are more likely today to display the German flag than they were in the past. Much of this can be contributed to Germany’s participation in the 2006 and 
2010 World Cup.

36 There is an audio file attached to this slide. Click on the stereo icon on the screen to hear the audio story from NPR

38-39 
42-43 

PDF copies for the articles can be found at: http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html



Lesson 2- Eurozone, Euro, and European Union ActivitiesLesson 2- Eurozone, Euro, and European Union Activities

Order Task
1 Use slide 45 to explain how a car’s tag can show a country is part of the European Union. The tag will have a blue background with yellow stars in a circle. This tag is from a 

car in Berlin.

2 Use slides 46 and 47 to explain key points when using a clickable map: Use the UNDO feature to correct mistakes (command Z on a Mac)

3 Have students download the Keynote or PowerPoint document entitled: EU Map (student).key or EU Map (student).ppt  These files can be found at: http://
houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html

4 If you do not have access to computers and/or your students cannot download the map, then you can use Slide 48 to have the students color in the map. 

5 Give each student a copy of Slide 49 so that they can complete the map from the downloaded document or from the handout on Slide 48. 

6 OPTIONAL: Use slide 50 to show a completed map from 2009. Each of the colors will appear after each click of the mouse.

7 Use slides 51-53 to introduce those countries who use the Euro.

8 Have students download the Keynote or PowerPoint document entitled: Eurozone Map (student).key or Eurozone Map.ppt    These files can be found at: http://
houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html

9 Use slides 54 and 55 to explain key points when using a clickable map: Use the UNDO feature to correct mistakes (command Z on a Mac)

10 Give each student a copy of Slide 56 so that they can complete the map from the downloaded document or from the handout on Slide 57. 

11 Have the students on their own paper briefly describe each of the Euro notes from slides 59-65. Then, have the students complete the questions on Slide 66.

12 Give each student a copy of Slide 68. As you show them each of the Euros (Slides 69-95) from each country that either uses it currently or already has a design for when 
they will use it in the future have the students describe what is on each of the Euros.

13 Go back to slide 67 and have the students discuss what a model would be creating a Euro coin. They should discuss these questions: What do most of the Euro coins have 
on them that represent their country? Are the items mostly historical, cultural, geographical? This may require some additional research to know what is actually being 
shown on each of the Euro coins.

An example of models for U.S. Quarters can be found on my web site at: http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/
Starbucks_Geography.html  Scroll down to Starbucks Location > 50 Quarters

14 Give each student a copy of Slide 97 and have them complete the assignment on Slide 96.



Lesson 3- Population PyramidsLesson 3- Population Pyramids

Order Task
1 Use Slides 99-100 to introduce the demographic problem facing Germany: an aging population.

2 Give students a copy of the article, Graying Germany Contemplates Demographic Time Bomb (Slides 102-3), and have the students complete the identifications on Slide 
101.

3 Play slide 104 and discuss how Germany’s population will change over the next forty years.

4 Have the students go to the web address on Slide 105 and complete the handout from Slide 106 and 107.

5 Use Slides 108 and 109 to discuss Germany’s current and future population age and sex distribution. Answers to what is happening at each letter is found on the slide.

6 OPTIONAL- Show the students the graphics on Slide 111 and have them write an essay comparing and contrasting the demographic future of South Korea and Germany.

Slide # Slide Notes
102-103, PDF copies for the articles can be found at: http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html Also, the web sites 

needed for this lesson are also linked at this web site.



Lesson 4- Germany’s EconomyLesson 4- Germany’s Economy

Order Task
1 Click to start the transitions for Slide 113. Once the slide has played through ask the students to list all of the companies they recognize. Ask them how the images help 

explain why Germany is the 5th largest economy in the world and the largest in Europe.

2 Go to the web site: http://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.html and give the students the handout for Germany’s Top Ten Companies 
(Slide 114). Have the students complete the chart by using the web site or complete the handout with the students in class using a multi-media projector.

3 Give the students a copy of the article, “New Report Reveals the Depth of German Poverty,” and have the students complete the identifications from Slide 116.

Slide # Slide Notes
117-118 PDF copies for the articles can be found at: http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html Also, the web sites 

needed for this lesson are also linked at this web site.



Lesson 5- Germany TodayLesson 5- Germany Today

Order Task
1 Give the students a copy of the handout on Slide 120. As the students watch the pictures transition in on Slide 119 they are to complete the handout. Slide 121 is just like 

Slide 119, but it does not have the transitions. You can use it if you think the transitions are too slow or unnecessary.

2 After discussing the similarities and differences ask the student to name some companies (food, retail, automobiles, etc.) that would be American companies found in 
Germany. Then use slides 122 and 123 to show examples from Germany of American companies found in Germany.

3 Show the students Slide 124 and have them list all the items familiar to them. Discuss with the students how access to this area would have been extremely limited between 
1961 to 1989 because this was a check-point for the Berlin Wall. Discuss the irony that there is now a McDonald’s at this location.

4 When traveling to a country it is common to look for the differences and the similarities to help one gain greater cultural understanding between the country’s culture 
compared to one’s own country. By using McDonald’s it is possible to make such a cultural comparison. I am not one to discourage someone from going to a McDonald’s in 
a foreign country (I wouldn’t suggest they do it for every meal, but one visit would be interesting), because there is valuable cultural similarities and differences that can be 
gained by such a visit. Since McDonald’s is a known global commodity those who go to McDonald’s usually know what kind of food they are going to be able to purchase, 
but what may work in one country may not be profitable in another. Use slides 126-131 to show different food items found at a McDonald’s in various countries and watch a 
commercial that could be in almost any country with a McDonald’s.

5 After discussing the differences between some of the foods at McDonald’s in Japan, U.A.E., and Germany, lets take a closer look at the differences between a McDonald’s in 
Germany compared to one in the United States. Have the students look at Slide 132 and ask them to name the sandwich. The answer is that it is a Quarter Pounder, but 
Germans would not understand the meaning of “quarter pounder” so it is renamed in Germany a Royal TS. Continue showing and discussing the differences found on 
slides133 to 136.

6 Give the students a copy of the handout on Slide 138 and have them use the web site: http://www.aboutmcdonalds.com/country/map.html to complete the chart on the 
handout. 

7 OPTIONAL- Have the student complete the activity outlined on Slide 139. Show the students an example for the completed assignment found on Slide 140.

Slide # Slide Notes
119 All the images were taken in one of the following locations: Munich, Abensberg, Frankfurt, Weimar, Buchenwald, Berlin and Dillingen

122 Burger King sign was taken in Weimar. iPad sign was taken in Berlin. Starbucks Coffee sign was taken in Munich.

123 GameStop sign was taken in Weimar. Shrek sign and Starbucks Coffee were taken in Munich.

127 It is common to have plastic food examples outside a restaurant to show the items on the menu. This fact would make plastic food of McDonald’s particularly popular in 
Japan.

133 Life is a popular apple drink in Germany.

136 Sausages is a very popular meal in Germany. This type of sandwich would be very appealing to Germans because of their common food preferences.

140 All of these images are found on the McDonald’s web sites for: Brazil, South Africa, Guatemala, South Korea, Japan, Mexico, and Australia.



Lesson 6- Germany AtlasLesson 6- Germany Atlas

Order Task
1 Have the students analyze the map and graph of Germany and its sixteen states (länders) on Slide 142. Use slides 141-2 to define and explain Choropleth maps and using 

clickable maps. 

2 Use the example on Slides 146-148 to explain how to graph statistics on a histogram, how to determine the proper categories for the choropleth map, and how to use the 
clickable map to create the choropleth map.

3 Using Slide 147 discuss the different ways to divide up the data into categories. Discuss the pros and cons for each of the possibilities. Explain to the students that they will 
be responsible for determining how to divide up their statistics for their map.

4 Use Slides 150-152 as an example of the assignment the students will be expected to complete.They will need to first determine how to divide up the columns for the 
statistics of Box B. They will then need to graph their statistics and determine their categories. Give each student one of the statistics found on Slides 157 to 177. This will 
give you twenty different maps for your class’s Atlas of Germany. Also, give each student a copy of the histogram found on Slide 155.

5 Have the students download either (depending on if they use a Mac or a PC) Germany State Map and Histogram (student).key or Germany State Map and Histogram 
(student).ppt. They will open up the document and complete the map of Germany using the statistics and histogram they were given. They could also complete the 
histogram from the downloaded document. They can download the document from the web site: http://houstonhs.scsk12.org/~robinsonm/
Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html

6 Use slides 178-9 to discuss the geography of Berlin. Use slides180-183 to discuss the twelve different boroughs of Berlin.

7 Have the students download either (depending on if they use a Mac or a PC) Berlin Borough Choropleth Map (student).key or Berlin Borough Choropleth Map (student).ppt. 
They will open up the document and complete the map of Berlin using the statistics and histogram they were given (Slides 190 and 191). They could also complete the 
histogram from the downloaded document. They can download the document from the web site: http://houstonhs.scsk12.org/~robinsonm/
Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html

8 Use the maps of Germany and Berlin to show where the foreign population in Germany is located. Use Slides 192 to 199 to discuss the impact and cultural changes that 
have occurred because of immigrants, especially those from Turkey.

9 Give the students a copy of the article (Slides 202-203), “Doner Kebab Becomes Germany’s Favorite Fast Food,” and have them complete the identifications on Slide 201.

10 Give the students a copy of the article (Slides 207-217), “Muslim Life in Germany,” and have them complete the handouts from Slides 205-206.

Slide # Slide Notes
154 and 

189
If it is not possible to use a computer to download the Keynote or PowerPoint to complete the Choropleth map then you can give each student a copy of Slides 154 and 189 
to complete the map. Before printing the map it would be necessary to delete the Tite, date, Title for Legend, and all the Category 1, 2, 3, etc. The students will be able to fill 
in this information as they comlplete the map. 

143-144 Use these slides to explain how to correct mistakes on a clickable map. The student can use the Undo feature multiple times to return to where the mistake was made. It 
would be good to have all the students open up the document and practice moving and filling the objects (states or boroughs) and then undoing the moves and color fills.

155 The most difficult part will be for students to determine how to number the columns for the bottom of the graph (above box B). This will be different for each student as they 
look at their statistics and determine where to start on the graph and where to end. Students do not have to start with zero. For example on Slide 160 for number of live 
births the student may want to have the first column be 5,000.

193 The flag on the left is the Turkish flag, and the flag on the right is the German flag.

195 Traditional German meal on the left is stuffed sausages with potatoes and tomatoes. The picture in the bottom right is taken in Weimar where they are known for this 
particular sandwich

198 Satellite dishes on apartments in a Turkish neighborhood where the dishes are set to pick up Turkish television.



Lesson 7- German Soccer Articles and MapsLesson 7- German Soccer Articles and Maps

Order Task
1 Use Slides 219 to 221 to explain the importance football (soccer) plays in German culture. It is the most popular sport in the country.

2 Use Slides 222 to 225 to discuss the ethnic diversity found on the current German World Cup Football team.

3 Give the students a copy of the map on Slide 226 and the list of players on Slide 225. Have the students use the information on Slide 225 to complete the map on Slide 226.

4 Give the students a copy of the map and statistics found on Slides 227 and 228. Have the students use the information on Slide 227 to complete the map on Slide 228.

5 Have the students read the article (Slides 231-32),” Germany’s Soccer Squad Boasts Ethnic Diversity,” and have them complete the identification on Slide 230.

6 Have the students read the article (Slides 235-36), “The National Team Reflects a Multicultural Country,” and have them complete the identification on Slide 230.

Slide # Slide Notes
231-32 
235-36

PDF copies for the articles can be found at: http://houstonhs.scsk12.org/~robinsonm/Mr._Robinsons_Web_Site_at_Houston_High_School/Germany.html. Also, the web sites 
needed for this lesson are linked at this web site.
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http://en.wikipedia.org/wiki/File:EU-Germany.svg

Germany’s
Strategic Location

dark green- Germany
light green- European Union
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Germany (Deutschland) Key Facts

•  Name: Federal Republic of Germany (Bundersrepublik Deutschland)

• Population: 82.3 million     CBR: 8.21     CDR: 11     TFR: 1.42 children

• Ethnicity: 91.5% German     2.4% Turkish     6.1% Other

• Religions: 34% Roman Catholic     34% Protestant     3.7% Muslim

• Major Cities: Berlin (capital), Munich, Hamburg, Frankfurt, Stuttgart

• Largest Economy in Europe and 5th largest in the world     

• GDP Per Capita (PPP): $34,100    JOBS:  29.7% Industry     67.8% Services



Topics for Student Presentations and Class Discussions

• 20th Century History- Discuss how Germany’s tragic past with the Nazis and Communists 
impacts its current society. What limits are their on freedoms of speech, expression, and 
assembly? Explain the struggles Germany has faced and continues to face since reunification 
between the East and the West. 

• European Integration- Discuss the impact European Union membership has had on Germany’s economy, 
social and cultural policies, and on immigration and free movement within the EU. How has a common 
currency been good and bad for Germany? How important is Germany to the EU and the EU to Germany?

• Population- How will demographic change affect Germany in the next 50 years? What is 
Germany doing to change its loss of population? How will Germany’s ethnic population change?

• Economy- Discuss how Germany was able to rebuild its economy after World War II to where it 
is currently the largest economy in Europe.

• Culture- Discuss how Germany is a multi-cultural country. What factors have helped unite 
Germany’s people? What if any impact does soccer have on nationalism and unity? How does 
Germany deal with cultural integration between its many ethnic groups, especially Turks



Guidelines for Student Presentations

• 2-3 page source referenced double spaced 12 font paper

• 9 Slide PowerPoint or Keynote Presentation: 

• 1- Introduction Slide

• 2- Key Issues to be discussed

• 3 to 8- Supporting Points for Key Issue

• include maps, graphs, diagrams, pictures when necessary

• 9- Concluding / Summary Slide



Topic and Presentation Slide Outline
20th Century History- Discuss how Germany’s tragic past with the Nazis and Communists impacts its current society. What limits are their on freedoms of 
speech, expression, and assembly? Explain the struggles Germany has faced and continues to face since reunification between the East and the West. 

Slide 1 Slide 2 Slide 3

Slide 4 Slide 5 Slide 6

Slide 7 Slide 8 Slide 9

Name:________________________________________________________________
studenthandout



Topic and Presentation Slide Outline
European Integration- Discuss the impact European Union membership has had on Germany’s economy, social and cultural policies, and on immigration and 
free movement within the EU. How has a common currency been good and bad for Germany? How important is Germany to the EU and the EU to Germany?

Slide 1 Slide 2 Slide 3

Slide 4 Slide 5 Slide 6

Slide 7 Slide 8 Slide 9

Name:________________________________________________________________
studenthandout



Topic and Presentation Slide Outline
Population- How will demographic change affect Germany in the next 50 years? What is Germany doing to change its loss of population? How will Germany’s 
ethnic population change?

Slide 1 Slide 2 Slide 3

Slide 4 Slide 5 Slide 6

Slide 7 Slide 8 Slide 9

Name:________________________________________________________________
studenthandout



Topic and Presentation Slide Outline
Economy- Discuss how Germany was able to rebuild its economy after World War II to where it is currently the largest economy in Europe.

Slide 1 Slide 2 Slide 3

Slide 4 Slide 5 Slide 6

Slide 7 Slide 8 Slide 9

Name:________________________________________________________________
studenthandout



Topic and Presentation Slide Outline
Culture- Discuss how Germany is a multi-cultural country. What factors have helped unite Germany’s people? What if any impact does soccer have on nationalism 
and unity? How does Germany deal with cultural integration between its many ethnic groups, especially Turks?

Slide 1 Slide 2 Slide 3

Slide 4 Slide 5 Slide 6

Slide 7 Slide 8 Slide 9

Name:________________________________________________________________
studenthandout



Intolerant Past...Tolerant Present...Nazis to Rainbows in Frankfurt, Germany



Memorials to History



Divided Berlin...United Berlin



Checkpoint Charlie Now popular with tourists...



Versöhnungskirche Destroyed in 1985



East Side Gallery Between East and West



East Side Gallery Berlin Wall, Germany



The Berlin Wall Marker showing where it was.



Divided City

The Berlin Wall divided Berlin 
from 1961 to 1989.



Before and After the Wall



Rebuilding the East The Struggles of Reunification



Rebuilding the East Eastern Berlin Neighborhood



Rebuilding the East Soviet Style Architecture



Nationalism in Modern Germany



Patriotism or NationalismDisplaying the Flag



German Pride Nationalism?







A Flag Isnʼt Just a Flag in Soccer-Crazed Germany

Directions: As you read the article Identify the importance of the following:

1- “fervent flag-waving”
2- Ibrahim Bassalʼs flag
3- “We belong here.”
4- local leftist / “reminds us of the past”
5- “flag-free public viewing”
6- “racism and idiocy”
7- “patriotism with blind nationalism” 



studenthandout



studenthandout





Law on Nationality

Directions: As you read the article Identify the importance of the following:

1- children born in Germany to foreign parents
2- section 7
3- eight years
4- spouses of German nationals
5- knowledge of German
6- avoiding multiple nationality
7- children born abroad
8- re-acquire German nationality
9- losing German nationality



studenthandout



studenthandout



GermanyEuro&EU



“D” is for Deutschland EU Member Since 1957



Clickable Maps

• Each country, state, county, district, etc., is an object in the Keynote or 
PowerPoint document. This means they can be moved anywhere on the 
page.

• If the country, state, county, district, etc., is by accident or somehow moved 
our of position (see the Spain example below) use the Undo feature under 
Edit. This feature will allow you to undo any work you have done on the page.

• The shortcut key on the Mac is to hold down the command key and then 
click on Z.

Spain
Portugal needs to be moved back into position.



Step 3
The state will turn into the color selected.

Step 1
Click once on the state.

Step 2
From Fill select the color for the state.

Selecting colors for the Clickable Map

PC
Mac



Name:________________________ Source:_______________________________

European Union 
Member States, 

2010

1957- Blue

1973- Green

1981- Red

1986- Yellow

1995- Orange

2004- Purple

Year Joined the EU

2007- Brown

Candidates- Pink

Non-members
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1957 1973 1981 1986 1995 2004 2007 Candidates

Belgium

France

Italy

Luxembourg

Netherlands

United 
Kingdom

Germany

Denmark

Ireland

Greece Portugal

Spain

Austria

Finland

Sweden

Cyprus

Czech 
Republic

Estonia

Hungary

Latvia

Lithuania

Malta

Poland

Slovakia

Slovenia

Bulgaria

Romania

Croatia

Iceland

Macedonia

Turkey

European Union Membership
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Member States, 
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2004- Purple

Year Joined the EU

2007- Brown

Candidates- Pink

Non-members

EXAMPLE
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European Union 
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2009
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1981- Red

1986- Yellow
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Year Joined the EU

2007- Brown

Candidates- Pink

Non-members

EXAMPLE



The Euro 16 Countries (Expand to 23)



The Euro and the US Dollar



http://en.wikipedia.org/wiki/File:Eurozone.svg

Eurozone in 2010



Clickable Maps

• Each country, state, county, district, etc., is an object in the Keynote or 
PowerPoint document. This means they can be moved anywhere on the 
page.

• If the country, state, county, district, etc., is by accident or somehow moved 
our of position (see the Spain example below) use the Undo feature under 
Edit. This feature will allow you to undo any work you have done on the page.

• The shortcut key on the Mac is to hold down the command key and then 
click on Z.

Spain
Portugal needs to be moved back into position.

Choropleth Map - A thematic map in which ranked 
classes of some variable are depicted with shading 
patterns or colors for predefined zones (categories).



Step 3
The state will turn into the color selected.

Step 1
Click once on the state.

Step 2
From Fill select the color for the state.

Selecting colors for the Clickable Map

PC
Mac



Who uses and will eventually use the Euro?

Eurozone Members
Austria, Belgium, Cyprus, Finland, France, Germany, Greece, 
Ireland, Italy, Luxembourg, Malta, Netherlands, Portugal, 
Slovakia, Slovenia, Spain

Future Eurozone 
Members

Sweden (may not join), Bulgaria, Czech Republic, Estonia, 
Hungary, Latvia, Lithuania, Poland, Romania

EU Members with 
opt-out option on 
Membership into 

the Eurozone

Denmark, United Kingdom

Non-EU Users
of the Euro

Andorra, Kosovo, Montenegro

studenthandout



Name:________________________ Source:_______________________________

EUROZONE
2010

Eurozone Members

Future Eurozone Members

EU Members with opt-outs on membership

Non-EU users of the Euro

The Euro in Europe

studenthandout



Euro Notes



5 Euro Note



10 Euro Note



20 Euro Note



50 Euro Note



100 Euro Note



200 Euro Note



500 Euro Note



Euro Notes

•Describe what the front of all the Euro notes have in 
common. What is the significance of the windows and 
doors?

•Describe what the back of all the Euro notes have in 
common. What is the significance of the bridges?



The Euro Model



The Euro Model

• What is a model? Look at the Quarters of the USA to 
determine a model for what design a US Quarter will 
have. 



The Euro Model

• What is a model? Look at the Quarters of the USA to 
determine a model for what design a US Quarter will 
have. 

•Create a model for what would be on a European coin 
by creating a list of the key elements found on the 
coins.



The Euro Model

• What is a model? Look at the Quarters of the USA to 
determine a model for what design a US Quarter will 
have. 

•Create a model for what would be on a European coin 
by creating a list of the key elements found on the 
coins.

• Assignment: If Iceland, Norway, or Switzerland were to 
join the EU, then what would their 1 Euro look like? 
Create a 1 Euro coin for one of the countries listed 
above.



COUNTY DESCRIPTION OF EURO COINS                                                                                      Student’s Name:

Austria

Belgium

Cyprus

Finland

France

Germany

Greece

Ireland

Italy

Luxembourg

Malta

Monaco

Netherlands

Portugal

San Marino

Slovenia

Slovakia

Spain

Vatican City

Estonia

Latvia

Lithuania

What items should be on a one or two Euro coin?What items should be on a one or two Euro coin?

studenthandout



The Euro



Two Euro Coins
http://en.wikipedia.org/wiki/File:Two_Euro_coins.png



Germany’s Euro Coins

The traditional symbol of German 
sovereignty, the eagle, surrounded by the 
stars of Europe, appears on these coins. 
This motif was designed by Heinz and 
Sneschana Russewa-Hoyer. None of the 
German Euros carry the words Germany 
or Deutschland.

Source: http://www.eurocoins.co.uk/2002germanyeurosets.html



Germany’s Euro Coins

Source: http://www.eurocoins.co.uk/2002germanyeurosets.html

The Brandenburg Gate, a symbol of the 
division of Germany and its subsequent 
unification, is the motif used on these 
coins. The perspective of the design, by 
Reinhard Heinsdorff, emphasises the 
opening of the gate, stressing the 
unification of Germany and Europe.



Germany’s Euro Coins

Source: http://www.eurocoins.co.uk/2002germanyeurosets.html

The oak twig, reminiscent of that found 
on the current German pfennig coins 
provides the motif for these coins. It was 
designed by Professor Rolf Lederbogen.



Austria



Belgium



Cyprus



Finland



France



Germany



Greece



Ireland



Italy



Luxembourg



Malta



Monaco



Netherlands



Portugal



San Marino



Slovenia



Slovakia



Spain



Vatican City



Estonia



Latvia



Lithuania



Assignments

• Create a one Euro Coin for one of 
the following: Iceland, Norway, or 
Switzerland
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GermanyPopulation



Aging Population http://www.spiegel.de/international/germany/bild-697085-50508.html





Graying Germany Contemplates Demographic Time Bomb

Directions: As you read the article Identify the importance of the following:

1- emigration
2- dearth of working-age people
3- family friendly policies
4- 1.38 / next 50 years
5- 13,000 / prime destinations
6- “not exactly inviting”
7- “difficult to leave Germany”
8- half a million
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Projected Change in Germany’s Population from 2010 to 2050
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Population Pyramids for 
Germany and its States

in 2010 and 2060

Total 
Population 

2010

Total 
Population 

2060

% Under 20 
in 2010

% Under 20 
in 2060

% Between 
20-64 in 2010

% Between 
20-64 in 2060

% 80+ in 
2010

% 80+ in 
2060

Baden-Württemberg

Berlin

Brandenburg

Bremen

Hamburg

Hessen

Mecklenburg-Vorpommern

Niedersachsen

Nordrhein-Westfalen

Rheinland-Pfalz

Saarland

Sachsen

Sachsen-Anhalt

Schleswig-Holstein

Thüringen

Deutschland

Name:________________________________________________________________http://www.destatis.de/laenderpyramiden studenthandout



Questions on Population PyramidsQuestions on Population Pyramids

Questions Answers

1

Describe how Germany’s 
overall population will change 
from 2010 to 2060. What will 
be the impacts of this 
population change?

2

Which German states’ 
population totals will change 
the least from 2010 to 2060? 
Explain why these states will 
have the least decline of 
population.

3

Which German states’ 
population totals will change 
the most from 2010 to 2060? 
Explain why these states are 
drastically declining in 
population. Give two reasons 
for your explanation.

4

Explain which two German 
states will have the greatest 
challenge dealing with an 
aging population in 2060. 
Where are they located, and 
what (if anything) do they 
have in common?

Name:________________________________________________________________http://www.destatis.de/laenderpyramiden studenthandout
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Explain what is happening at each letter:

A
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D E
ANSWERS

A- Declining Birth Rates

B- Baby Boom

C- Low Birth Rate and High Death 
Rate due to World War II
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Explain what is happening at each letter:

A

B

C

D E
ANSWERS

A- Declining Birth Rates

B- Baby Boom

C- Low Birth Rate and High Death 
Rate due to World War II

D- Less Males due War and life 
expectancy lower than females
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Explain what is happening at each letter:

A

B

C

D E
ANSWERS

A- Declining Birth Rates

B- Baby Boom

C- Low Birth Rate and High Death 
Rate due to World War II

D- Less Males due War and life 
expectancy lower than females

E- More Females due to high life 
expectancy and less  deaths in war 

(WWI)
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A

B

C
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Explain what is happening at each letter:

A

B

C

ANSWERS

A- Declining Birth Rates results in 
population decline

B- Less Workers available, eventual 
worker shortage...need for foreign 

workers
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Explain what is happening at each letter:

A

B

C

ANSWERS

A- Declining Birth Rates results in 
population decline

B- Less Workers available, eventual 
worker shortage...need for foreign 

workers

C- High old age dependency which 
puts strains on social services 

because less workers paying into 
the social services



After viewing the graphs for South Korea 
compare Germany’s population change over 
time with South Korea’s population change 
over time.



South Korea’s Age-Sex Graphs 1990-2050

http://www.census.gov/ipc/www/idb



South Korea’s Age-Sex Graphs 1990-2050

http://www.census.gov/ipc/www/idb

caring for an aging population

declining population

possible labor shortage

Total population



GermanyEconomy







Europe’s largest economy, 5th largest in the world (PPP)



Europe’s largest economy, 5th largest in the world (PPP)

trading partners: France, USA, Netherlands, UK, Italy, Austria, Belgium China, Switzerland



Germany’s Top Ten Companies in 2010                                                     Name:___________________________________________________Germany’s Top Ten Companies in 2010                                                     Name:___________________________________________________Germany’s Top Ten Companies in 2010                                                     Name:___________________________________________________Germany’s Top Ten Companies in 2010                                                     Name:___________________________________________________Germany’s Top Ten Companies in 2010                                                     Name:___________________________________________________

http://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.htmlhttp://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.htmlhttp://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.htmlhttp://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.htmlhttp://money.cnn.com/magazines/fortune/global500/2010/countries/Germany.html

Germany’s Top Ten 
Companies, 2010

World 
Rank

Number of 
Employees Address Description

1- Volkswagen

2- Allianz

3- E.ON

4- Daimler

5- Siemens

6- Metro

7- Deutsche 
Telekom

8- Munich Re 
Group

9- BASF

10- BMW





New Report Reveals the Depth of German Poverty

Directions: As you read the article Identify the importance of the following:

1- west versus east
2- north versus south
3- poverty rate
4- Vorpommem
5- Hesse, Baden-Württemberg, and Bavaria
6- Angela Merkel
7- Bavariaʼs north and south
8- “Poverty is on the rise.”
9- many towns in eastern Germany
10- living in poverty
11- children
12- gap between rich and poor
13- national minimum wage
14- $7
15- German policymakers
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GermanyToday



Germany and USA Comparisons                                                          Name:___________________________________________________Germany and USA Comparisons                                                          Name:___________________________________________________

Similarities Differences

1- 1-

2- 2-

3- 3-

4- 4-

5- 5-

6- 6-

7- 7-

8- 8-

9- 9-

10- 10-



GermanyToday



American Companies in Germany



Movies - Games - Coffee



What is familiar in the picture?US ARMY CHECKPOINT



How are McDonald’s Different Around the World?



Japan



Japan



U.A.E.



Germany





McDonald’s Commercial in Germany



McDonald’s Commercial in Germany



Germany



Germany



Germany



Germany



Germany



McDonald’s Around the World Differences

1. Go to the following web site: http://www.aboutmcdonalds.com/
country/map.html 

2. Select one country from each continent: North America (excluding the 
United States), South America, Europe, Asia, Africa, and Australia.

3. Find one difference between the McDonald’s in that country compared to 
the ones in the United States. 

4. Use Shift - Command - 4 to copy the menu item

5. Paste the menu item into a slide in Keyonte and create a collage 
illustrating the six differences you found.

---------------------------
As an alternative assignment or additional assignment have the students 
complete the chart on the next slide.



COUNTRY MAIN SIMILARITIES (general) MAIN DIFFERENCES (specific)

Mexico

Brazil

Spain

Germany

Russia

Finland

Netherlands

Egypt

Turkey

Saudi Arabia

China

Japan

South Korea

Malaysia

New Zealand

Name:__________________________________________________McDonald’s Around the World Chart
studenthandout



http://www.aboutmcdonalds.com/country/map.html

Select one country for each 
continent. 





GermanyAtlas



Population for 
Germany’s States, 

2008

Source: http://www.statistik-portal.de/Statistik-Portal/en/en_jb01_jahrtab1.asp

15 Million +

10 Million - 14,999,999 Million

5 Million - 9,999,999 Million

Less Than 5 Million

Population in Millions
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Clickable Maps

• Each country, state, county, district, etc., is an object in the Keynote or 
PowerPoint document. This means they can be moved anywhere on the 
page.

• If the country, state, county, district, etc., is by accident or somehow moved 
our of position (see the Spain example below) use the Undo feature under 
Edit. This feature will allow you to undo any work you have done on the page.

• The shortcut key on the Mac is to hold down the command key and then 
click on Z.

Spain
Portugal needs to be moved back into position.

Choropleth Map - A thematic map in which ranked 
classes of some variable are depicted with shading 
patterns or colors for predefined zones (categories).



Use Shades of Similar Colors

Step 3
The state will turn into the color selected.

Step 1
Click once on the state.

Step 2
From Fill select the color for the state.

Selecting colors for the Choropleth Map

PC
Mac



Example Choropleth Map



Statistics
needed for
Choropleth

map.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Less Than 30,000
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90,000 - 119,000

120,000 - 149,999

150,000 +

Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Choropleth Mapping Activity

1. Select statistics for the United States on any topic that was covered during the first 
nine weeks.
2. Compete a histogram for the statistics.
3. Using the completed histogram determine between 4 and 6 categories for the data.
4. Using the map from the Keynote document construct a map for the statistics.
5. Make sure the map has the following items: Title, Date, Source, Legend, and Border. 
The color scheme for the map should go from dark to light of similar colors.
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Germany Choropleth Map Example



http://www.statistik-portal.de/Statistik-Portal/en/en_jb01_jahrtab1.asp
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box A             Population for each German State, December 2008

box B                Population (in millions)

HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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Population for 
Germany’s States, 

2008

Source: http://www.statistik-portal.de/Statistik-Portal/en/en_jb01_jahrtab1.asp
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Germany Student Atlas Assignment



TITLE, date

Source

Category 1

Category 2

Category 3

Category 4

Category 5

Title for Legend
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HISTOGRAM graph directions

1- Use the web site, www.statistik-portal.de/Statistik-Portal/en, to find the statistics for the histogram. Write the 
topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the sixteen German states in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable German map from the PowerPoint (PC) or the Keynote (Mac) document to construct your 
Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The color 
scheme should be from dark to light of similar colors, e.g., dark blue to light blue.

Student Name:_____________________________________________   Class Period:____________   Date:_____________
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Statistics for Student Maps



http://www.statistik-portal.de/Statistik-Portal/en/en_jb01_jahrtab1.asp
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Berlin, Germany 3,405,000 Million Residents



Berlin, Germany Modern Urban Life



Berlin’s Boroughs

Source: http://en.wikipedia.org/wiki/Boroughs_and_localities_of_Berlin



Berlin Property Statistics 

http://berlinpropertyportal.com



Berlin’s Boroughs Property Statistics 
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Berlin’s Boroughs Property Statistics 
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Clickable Maps

• Each country, state, county, district, etc., is an object in the Keynote or 
PowerPoint document. This means they can be moved anywhere on the 
page.

• If the country, state, county, district, etc., is by accident or somehow moved 
our of position (see the Spain example below) use the Undo feature under 
Edit. This feature will allow you to undo any work you have done on the page.

• The shortcut key on the Mac is to hold down the command key and then 
click on Z.

Spain
Portugal needs to be moved back into position.

Choropleth Map - A thematic map in which ranked 
classes of some variable are depicted with shading 
patterns or colors for predefined zones (categories).



Use Shades of Similar Colors

Step 3
The state will turn into the color selected.

Step 1
Click once on the state.

Step 2
From Fill select the color for the state.

Selecting colors for the Choropleth Map

PC
Mac



Berlin Borough Choropleth Example
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Unemployment Among Berlin’s Sixteen Boroughs 

Unemployment Percentage

HISTOGRAM graph directions

1- Use the web site, http://berlinpropertyportal.com/areas_overview.htm, to find the statistics for the histogram. 
Write the topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the twelve Berlin boroughs in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable Berlin Borough map from the PowerPoint (PC) or the Keynote (Mac) document to construct 
your Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The 
color scheme should be from dark to light of similar colors, e.g., dark blue to light blue.

Student Name:_____________________________________________   Class Period:____________   Date:_____________
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Berlin’s Boroughs
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UNEMPLOYMENT RATE (%)

Source: http://berlinpropertyportal.com



Berlin’s Boroughs

Category1

Category2

Category3

Category4

Category5

Title

Name:________________________________________________________   Source: http://berlinpropertyportal.com studenthandout



BERLIN 
BOROUGHS

Residents
Density

(square km)
Unemployment 

Rate (%)
Average Income 

(euro month)
Vacancy Rates 

(%)
Typical Flat Prices 

(€)

Owner 
Occupancy Rates 

(%)

Charlottenburg-
Wilmersdorf 315,702 4,878 16.5 1575 4.4 1970 11

Friedrichshain-
Kreuzberg 265,843 13,187 20 1175 6.35 1520 4

Lichtenberg 258,944 4,952 14.3 1475 5.2 1420 5

Marzahn-
Hellersdorf 249,802 4,046 15.7 1550 7.8 1420 17

Mitte 326,500 8,272 19 1350 8.4 1215 4.5

Neukölln 305,691 6,804 19.2 1325 5.7 1315 12.5

Pankow 358,073 3,476 13 1450 6.4 1520 10

Reinickendorf 242,652 2,712 15.2 1725 3.42 1520 23

Spandau 224,342 2,441 17 1550 6.4 1620 11

Steglitz-
Zehlendorf 288,848 2,818 10.8 1775 3.6 1720 24

Tempelhof-
Schöneberg 332,140 6,256 13.4 1550 4.2 1680 15

Treptow-Köpenick 236,722 1,406 12.5 1625 5.8 1215 19
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box A 

box B

HISTOGRAM graph directions

1- Use the web site, http://berlinpropertyportal.com/areas_overview.htm, to find the statistics for the histogram. 
Write the topic of the statistics in box A, and write its value in box B.
2- Complete the histogram by writing in the name for each of the twelve Berlin boroughs in the appropriate box.
3- Use the completed histogram to determine 4 or 5 categories for the statistical data.
4- Use the clickable Berlin Borough map from the PowerPoint (PC) or the Keynote (Mac) document to construct 
your Choropleth map. Make sure the map has the following items: TItle, Date, Source, Legend, and Border. The 
color scheme should be from dark to light of similar colors, e.g., dark blue to light blue.
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GermanyImmigration



Good Neighbors Modern Multi-Ethnic Germany



http://www.spiegel.de/international/europe/0,1518,547717,00.html



http://www.spiegel.de/international/europe/0,1518,547717,00.html



http://www.spiegel.de/international/europe/0,1518,547717,00.html



http://www.spiegel.de/international/europe/0,1518,547717,00.html



http://www.spiegel.de/international/europe/0,1518,547717,00.html



German Foods



Fast Food SandwichGermany’s Most Popular

http://www.usatoday.com/travel/destinations/2010-04-11-germany-doner-kebab_N.htm



Islamic Germany



Turkish Immigrants



“Islam out of Germany”Anti-Islam Attitudes





Doner Kebab Becomes Germanyʼs Favorite Fast Food

Directions: As you read the article Identify the importance of the following:

1- snack on the go
2- Turkish immigrants
3- Describe what is on a doner kebab
4- affordability
5- more popular than…
6- “no longer speak of Turkish food”
7- the word “doner”
8- 1971
9- Turks in Germany
10- Berlin
11- assimilated
12- “the art”
13- doner robot
14- shawarma
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GermanyFootball



Leaving a Calming Area Where Kids Are Playing Soccer



Leaving a Calming Area Where Kids Are Playing Soccer



World Cup Behavior World Cup 2010



Soccer Teams Scarfs for one’s favorite team





Lukas Podolski Polish Background



Miroslav Klose Polish Background



Germanyʼs World Cup Soccer Team 2010Germanyʼs World Cup Soccer Team 2010Germanyʼs World Cup Soccer Team 2010
Country of Birth Name (hyperlinked) Ethnic Origin
West Germany Tim Wiese German
West Germany Hans-Jörg Butt German
West Germany Manuel Neuer German

DefendersDefendersDefenders
West Germany Marcell Jansen German
West Germany Arne Friedrich German
West Germany Dennis Aogo Nigerian
West Germany Serdar Tasci Turkish
West Germany Holger Badstuber German
West Germany Philipp Lahm (Captain) German
West Germany Per Mertesacker German
West Germany Jérôme Boateng Ghana

MidfieldersMidfieldersMidfielders
West Germany Sami Khedira Tunisia
West Germany Bastian Schweinsteiger (Dutch ancestry )
West Germany Mesut Özil Turkish

Poland Piotr Trochowski Polish
East Germany Toni Kroos German

Yugoslavia Marko Marin Bosnian Serb
StrikersStrikersStrikers

West Germany Stefan Kießling German
Poland Lukas Podolski Polish
Poland Miroslav Klose Polish

West Germany Thomas Müller German
Brazil Cacau Brazilian 

West Germany Mario Gómez Spanish
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Germany’s 2010 World Cup Team
Ethnic Background of the 23 Players

Ethnic Origin for one or more of the players

Name:______________________________________________

Date:___________________________ Period:_____________ studenthandout



1  Spain

2  Netherlands

3  Brazil

4  Germany

5  Argentina

6  Uruguay

7  England

8  Portugal

9  Egypt

10  Chile

11  Italy

12  Greece

13  Serbia

14  Croatia

15  Paraguay

16  Russia

17  Switzerland

18  USA

19  Slovenia

20  Australia

21  France

22  Norway

23  Ghana

24  Ukraine

25  Mexico

26  Côte d'Ivoire

27  Slovakia

28  Turkey

29  Denmark

30  Nigeria

31  Czech Republic

32  Japan

33  Algeria

34  Gabon

35  Sweden

36  Republic of Ireland

36  Colombia

38  Israel

39  Peru

40  Cameroon

41  Scotland

42  Romania

43  Bulgaria

44  Korea Republic

45  Burkina Faso

46  Honduras

47  Venezuela

48  Belgium

49  Latvia

50  Bolivia

51  Finland

52  Lithuania

53  Costa Rica

54  New Zealand

55  Mali

56  Poland

57  Bosnia-Herzegovina

58  Ecuador

59  Northern Ireland

60  Austria

61  Benin

62  Hungary

63  Cyprus

64  Tunisia

65  Iran

66  South Africa

66  FYR Macedonia

68  Bahrain

69  Uganda

70  Saudi Arabia

70  Albania

72  Zambia

73  Montenegro

74  Malawi

75  Togo

76  Trinidad and Tobago

77  China PR

78  Belarus

79  Iceland

80  Mozambique

81  Oman

82  Jamaica

83  Morocco

84  Wales

85  Kuwait

86  El Salvador

87  Angola

88  Uzbekistan

89  Moldova

90  United Arab Emirates

91  Senegal

92  Syria

93  Botswana

94  Estonia

94  Libya

96  Armenia

97  Panama

98  Jordan

98  Qatar

100  Korea DPR

101  Canada

102  Guinea

103  Gambia

104  Thailand

105  Azerbaijan

106  Congo

106  Iraq

108  Cape Verde Islands

109  Yemen

110  Georgia

111  Tanzania

111  Rwanda

113  Zimbabwe

114  Cuba

115  Namibia

116  Kenya

117  Luxembourg

118  Faroe Islands

119  Guatemala

120  Singapore

120  Sudan

122  Guyana

123  Congo DR

124  Chad

125  Kazakhstan

126  Suriname

127  Vietnam

127  Barbados

129  Antigua and Barbuda

130  Fiji

131  Haiti

132  Grenada

133  Hong Kong

133  Turkmenistan

135  Indonesia

136  Swaziland

137  Sierra Leone

138  India

139  Malaysia

140  Myanmar

141  Liechtenstein

142  Burundi

143  Maldives

144  Ethiopia

145  St. Kitts and Nevis

145  Niger

145  Equatorial Guinea

148  Tajikistan

148  Lebanon

148  Madagascar

151  Malta

152  Bangladesh

153  Sri Lanka

154  New Caledonia

155  Lesotho

156  Liberia

157  Eritrea

158  Bermuda

159  Nepal

160  St. Vincent and the 
Grenadines

161  Nicaragua

162  Vanuatu

163  Kyrgyzstan

164  Pakistan

165  Chinese Taipei

165  Netherlands 
Antilles

165  Philippines

168  Mauritania

169  Solomon Islands

170  Puerto Rico

171  Palestine

172  Comoros

173  Somalia

173  Laos

173  Cayman Islands

176  Samoa

177  Bahamas

178  Dominica

178  Cambodia

180  Mongolia

180  Belize

180  Turks and Caicos 
Islands

183  Mauritius

184  Dominican 
Republic

185  Seychelles

186  Tonga

187  Brunei Darussalam

188  St. Lucia

188  Guinea-Bissau

188  Tahiti

191  Djibouti

191  British Virgin 
Islands

193  Guam

193  Cook Islands

195  Afghanistan

196  Macau

197  Bhutan

198  Aruba

199  US Virgin Islands

200  Timor-Leste

201  Andorra

202  San Marino

202  Anguilla

202  Montserrat

202  American Samoa

202  Central African 
Republic

202  Papua New Guinea

FIFA/Coca-Cola 
World Rankings

August 2010
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FIFA/Coca-Cola World Rankings
August 2010

1-29

30-59

119-149

90-119

60-89

150-179

180-202
Name:______________________________________________

Date:___________________________ Period:_____________

Wold Rankings
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Germanyʼs Soccer Squad Boasts Ethnic Diversity

Directions: As you read the article Identify the importance of the following:

1- foreign backgrounds
2- Olympic Committee
3- working-class game
4- foreign descent in Germany
5- multicultural society today
6- List the countries where the national team has its ethnic 
backgrounds.
7- “Football: Many cultures - but a Single Passion”
8- complete acceptance
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ʻThe National Team Reflects a Multicultural Countryʼ: Cacau
Directions: As you read the article Identify the importance of the following:

1- Cacau and Brazil
2- “feeling like a German”
3- “opportunities for our children”
4- “integration of foreigners”
5- trends
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